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This index of articles published in the last seven issues of VIEWPOINTS will give you an idea of the wide range of topics you 
can use for your VIEWPOINTS article. Almost every MRA member has an idea about data collection that he or she wants 
to share with others. The VIEWPOINTS editors especially need articles and ideas on: Running a small business; Interviewer 
training; Unique data collection techniques; How to attract and keep good clients; Keeping up with changed in the industry. 
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